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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh digital marketing,
inovasi produk, dan shariah compliance terhadap keberlanjutan bisnis perempuan
wirausaha di Kabupaten Bangka Barat, baik secara parsial maupun simultan. Di
tengah perkembangan teknologi digital dan persaingan usaha yang semakin ketat,
perempuan pelaku UMKM dituntut untuk mampu beradaptasi agar usaha yang
dijalankan tetap bertahan dan berkembang.

Penelitian ini menggunakan pendekatan kuantitatif dengan jenis
penelitian eksplanatif. Populasi penelitian berjumlah 1.144 perempuan wirausaha
di Kecamatan Mentok Kabupaten Bangka Barat. Sampel penelitian sebanyak 92
responden ditentukan menggunakan rumus Slovin dengan teknik purposive
sampling. Teknik pengumpulan data dilakukan melalui penyebaran kuesioner
kepada responden. Data penelitian dianalisis menggunakan analisis regresi linear
berganda dengan bantuan aplikasi SPSS. Pengujian hipotesis dilakukan melalui
uji t, uji F, dan koefisien determinasi (Adjusted R Square) untuk mengetahui
pengaruh variabel independen terhadap variabel dependen.

Hasil penelitian menunjukkan bahwa secara parsial digital marketing
berpengaruh positif dan signifikan terhadap keberlanjutan bisnis dengan nilai
signifikansi sebesar 0,000 > 0,05. Inovasi produk berpengaruh negatif dan
signifikan terhadap keberlanjutan bisnis dengan nilai signifikansi sebesar 0,000 <
0,05. Variabel shariah compliance juga berpengaruh positif dan signifikan dengan
nilai signifikansi sebesar 0,006 < 0,05 serta menjadi variabel yang paling
dominan. Secara simultan, digital marketing, inovasi produk, dan shariah
compliance berpengaruh signifikan terhadap keberlanjutan bisnis dengan nilai
signifikansi sebesar 0,000 < 0,05. Penelitian ini menyimpulkan bahwa digital
marketing, inovasi produk dan penerapan prinsip-prinsip syariah menjadi faktor
penting dalam meningkatkan keberlanjutan bisnis perempuan wirausaha di
Kabupaten Bangka Barat.

Kata Kunci: Digital Marketing, Inovasi Produk, Shariah Compliance,
Keberlanjutan Bisnis.



THE INFLUENCE OF DIGITAL MARKETING, PRODUCT
INNOVATION, AND SHARIAH COMPLIANCE ON THE
SUSTAINABILITY OF WOMEN ENTREPRENEURS IN WEST BANGKA
REGENCY
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ABSTRACT

This study aimed to analyze the effect of digital marketing, product
innovation, and shariah compliance on the business sustainability of women
entrepreneurs in West Bangka Regency, both partially and simultaneously. Amid
the rapid development of digital technology and increasingly competitive business
conditions, women-owned MSMEs are required to adapt in order to sustain and
develop their businesses.

This study employed a quantitative approach with an explanatory
research design. The population consisted of 1,144 women entrepreneurs in
Mentok District, West Bangka Regency. The sample comprised 92 respondents
selected using the Slovin formula and purposive sampling technique. Data were
collected through questionnaires and analyzed using multiple linear regression
with the assistance of SPSS software. Hypothesis testing was conducted through t-
test, F-test, and coefficient of determination (Adjusted R Square) to determine the
influence of independent variables on the dependent variable.

The results showed that partially, digital marketing had a positive and
significant effect on business sustainability, with a significance value of 0.000 >
0.05. Product innovation had a negative and significant effect on business
sustainability, with a significance value of 0.006 < 0.05. Shariah compliance also
had a positive and significant effect, with a significance value of 0.000 < 0.05, and
became the most dominant variable influencing business sustainability.
Simultaneously, digital marketing, product innovation, and shariah compliance
significantly affected business sustainability with a significance value of 0.000 <
0.05. This study concludes that digital marketing, product innovation and the
implementation of sharia principles are important factors in improving the
business sustainability of women entrepreneurs in West Bangka Regency.

Keywords: Digital Marketing, Product Innovation, Shariah Compliance, Business
Sustainability.
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