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PENGARUH INTENSITAS BERMEDIA SOSIAL DAN SELF-

AWARENESS TERHADAP KEPUASAN HIDUP PADA MAHASISWA 

IAIN SAS BABEL 

Abstrak 

Salah satu harapan yang ingin dicapai seorang individu ialah kepuasan 

hidupnya. Penilaian kepuasan hidup individu terhadap dirinya salah satunya ialah 

aktualisasi diri. Media sosial hadir sebagai wadah yang meyuguhkan dan 

mendukung proses tersebut. Akan tetapi, media sosial tentunya memiliki dampak 

positif dan negatif bagi para penggunanya. Oleh karna itu, dibutuhkan kesadaran 

diri yang baik agar tetap bijak dalam bermedia sosial. Tujuan penelitian ini adalah 

untuk menguji apakah terdapat pengaruh antara intensitas bermedia sosial dan self-

awareness terhadap kepuasan hidup pada mahasiswa IAIN SAS BABEL. Metode 

penelitian yang digunakan ialah metode kuantitatif regresional dengan teknik non-

probability sampling. Hasil penelitian menunjukkan bahwa dari 90 responden, 46 

mahasiswa berada dalam kategori cukup tinggi, 34 dalam kategori rata-rata, 6 orang 

dengan kategori sangat tinggi atau sangat puas akan hidupnya, dan 4 orang yang 

merasa sedikit dibawah rata-rata atau netral. 

Kata Kunci: Kepuasan Hidup, Media Sosial, Self-Awareness, Mahasiswa.  
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THE EFFECT OF SOCIAL MEDIA INTENSITY AND SELF-AWARENESS 

ON LIFE SATISFACTION OF IAIN SAS BABEL STUDENTS 

Abstract 

One of the hopes that an individual wants to achieve is life satisfaction. One 

of the assessments of an individual's life satisfaction towards themselves is self-

actualization. Social media is present as a medium that presents and supports this 

process. However, social media certainly has positive and negative impacts on its 

users. Therefore, good self-awareness is needed to remain wise in using social 

media. The purpose of this study was to test whether there was an influence between 

the intensity of social media and self-awareness on life satisfaction in IAIN SAS 

BABEL students. The research method used was a quantitative regression method 

with a non-probability sampling technique. The results showed that out of 90 

respondents, 46 students were in the fairly high category, 34 in the average 

category, 6 people in the very high category or very satisfied with their lives, and 4 

people who felt slightly below average or neutral. 

Keywords: Life Satisfaction, Social Media, Self-Awareness, Student



 
 

KATA PENGANTAR 

Segala puji dan syukur kehadirat Allah SWT, karena berkat Rahmat dan 

Karunia-Nya skripsi ini dapat terselesaikan. Demikian pula shalawat serta salam 

pada Junjungan Besar Nabi Muhammad SAW; beserta para Sahabatnya, yang telah 

membuka tabir jahiliyah hingga terbentang jalan kebenaran yang terang, sebagai 

jalan keselamatan bagi umat manusia, semoga Nur yang terpancarkan tidak redup 

diterpa perkembangan zaman. Penulisan skripsi ini merupakan kajian singkat 

tentang intensitas bermedia sosial, self-awareness dan kepuasan hidup. Peneliti 

menyadari bahwa penyelesaian skripsi ini tidak akan terwujud tanpa adanya 

bantuan, bimbingan, dan dorongan dari berbagai pihak. Oleh karena itu, dengan 

segala kerendahan hati, pada kesempatan ini peneliti mengucapkan rasa terima 

kasih kepada: 

1. Dr. Irawan, M.S.I, selaku Rektor IAIN Syaikh Abdurrahman Siddik Bangka 

Belitung, beserta para staf. 

2. Oktarizal Drianus, M.Psi., selaku Ketua Program Studi Psikologi Islam IAIN 

Syaikh Abdurrahman Siddik Bangka Belitung, beserta para staf. 

3. Primalita Putri Distina, M.Psi., Psikolog, selaku Penasehat Akademik. 

4. Eva Harista, M.Pd., selaku Pembimbing I. 

5. Wahyu Kurniawan, M.Psi., Psikolog, selaku Pembimbing II. 

6. Prof. Dr. KH. Zayadi, M.Ag, selaku Konsultan I. 

7. Oktarizal Drianus, M.Psi, selaku Konsultan II. 

8. Seluruh dosen IAIN Syaikh Abdurrahman Siddik Bangka Belitung. 



 
 

9. Seluruh responden penelitian saya yang telah membantu proses penyelesaian 

skripsi ini.  

10. Serta rekan-rekan seperjuangan, yang telah memberi dukungan serta motivasi 

dalam proses penyelesaian skripsi ini. 

Demikianlah skripsi ini adanya hingga banyak kekurangan yang masih 

dijadikan pelajaran dalam pembuatan skripsi ini. Namun demikian, terlepas dari 

berbagai kelemahan dan dan kekurangan, besar harapan peneliti, skripsi ini bisa 

bermanfaat. Akhirnya, saran dan kritik yang membangun peneliti harapkan demi 

perbaikan dan pengembangan skripsi ini. 

 

Bangka, 17 Januari 2025 

 

      Peneliti 

  



 
 

DAFTAR ISI 

 

HALAMAN JUDUL ............................................................................................... i 

LEMBAR PENGESAHAN ................................................................................... ii 

NOTA DINAS PEMBIMBING ........................................................................... iii 

NOTA DINAS KONSULTAN ............................................................................. iv 

HALAMAN PERNYATAAN ............................................................................... v 

HALAMAN MOTTO ........................................................................................... vi 

HALAMAN PERSEMBAHAN .......................................................................... vii 

KATA PENGANTAR ........................................................................................... x 

DAFTAR ISI ........................................................................................................ xii 

DAFTAR TABEL ............................................................................................... xvi 

DAFTAR GAMBAR ........................................................................................ xviii 

ABSTRAK ........................................................................................................... xix 

BAB I PENDAHULUAN 

A. Latar Belakang................................................................................................ 21 

B. Rumusan Masalah .......................................................................................... 28 

C. Tujuan Penelitian............................................................................................ 29 

D. Kegunaan Penelitian ....................................................................................... 29 

E. Telaah Pustaka ................................................................................................ 30 

F. Sistematika Penulisan ..................................................................................... 33 

BAB II TINJAUAN PUSTAKA 

A. Kepuasan Hidup ............................................................................................. 34 



 
 

a. Definisi Kepuasan Hidup........................................................................... 34 

b. Aspek-Aspek Kepuasan Hidup .................................................................. 35 

c. Faktor-faktor yang mempengaruhi Kepuasan Hidup ................................ 37 

B. Intensitas Bermedia Sosial ............................................................................. 38 

a. Definisi Media Sosial ................................................................................ 38 

b. Definisi Intensitas Bermedia Sosial ........................................................... 39 

c. Kegunaan Media Sosial ............................................................................. 40 

d. Karakteristik Media Sosial ........................................................................ 41 

e. Jenis-Jenis Media Sosial ............................................................................ 42 

f. Tipe Pengguna Media Sosial ..................................................................... 44 

g. Efek Penggunaan Media Sosial ................................................................. 45 

h. Aspek-Aspek Intensitas Bermedia Sosial .................................................. 45 

i. Faktor Pembentuk Intensitas ..................................................................... 47 

C. Self-Awareness ................................................................................................. 48 

a. Definisi Self-Awareness ............................................................................. 48 

b. Bentuk-Bentuk Self-Awareness ................................................................. 49 

c. Karakteristik dalam Pembentukan Self-Awareness ................................... 51 

d. Aspek-Aspek Self-Awareness .................................................................... 52 

e. Faktor-Faktor yang mempengaruhi Self-Awareness .................................. 53 

D. Pengaruh Intensitas Bermedia Sosial dan Self-Awareness Terhadap 

Kepuasan Hidup Pada Mahasiswa .................................................................... 55 

F. Kerangka Teoritis ........................................................................................... 57 

G. Identifikasi Variabel Penelitian..................................................................... 58 



 
 

H. Definisi Konseptual dan Operasional Penelitian ......................................... 59 

a. Definisi Konseptual ................................................................................... 59 

1) Kepuasan Hidup .................................................................................. 59 

2) Intensitas Bermedia Sosial................................................................... 59 

3) Self-Awareness..................................................................................... 60 

b. Definisi Operasional .................................................................................. 61 

1) Kepuasan Hidup .................................................................................. 61 

2) Intensitas Bermedia Sosial................................................................... 61 

3) Self-Awareness..................................................................................... 61 

I. Hipotesis Penelitian .......................................................................................... 62 

BAB III METODE PENELITIAN 

A. Metode dan Pembahasan Penelitian ............................................................. 63 

B. Lokasi Penelitian ............................................................................................. 63 

C. Subjek dan Objek Penelitian ......................................................................... 64 

D. Populasi dan Sampel Penelitian .................................................................... 65 

a. Populasi ..................................................................................................... 65 

b. Sampel ....................................................................................................... 65 

c. Teknik Sampling........................................................................................ 67 

E. Teknik Pengumpulan Data ............................................................................ 68 

a. Instrumen Intensitas Bermedia Sosial ....................................................... 69 

b. Instrumen Self-Awareness ......................................................................... 77 

c. Instrumen Kepuasan Hidup ....................................................................... 83 

F. Uji Coba Instrumen Penelitian ...................................................................... 88 



 
 

G. Teknik Analisis Data .................................................................................... 103 

H. Uji Statistik.................................................................................................... 103 

a. Analisis Deskriptif ................................................................................... 104 

b. Uji Asumsi Klasik ................................................................................... 104 

c. Uji Hipotesis ............................................................................................ 105 

BAB IV HASIL DAN PEMBAHASAN 

A. Gambaran Responden Penelitian ............................................................. 108 

B. Prosedur Penelitian .................................................................................... 111 

a. Persiapan Penelitian .............................................................................. 111 

b. Pelaksanaan Penelitian .......................................................................... 113 

C. Hasil Analisis Data Penelitian ................................................................... 114 

D. Uji Asumsi Klasik ....................................................................................... 120 

E. Uji Hipotesis ................................................................................................ 126 

F. Pembahasan ................................................................................................ 133 

G. Keterbatasan Penelitian ............................................................................. 137 

BAB V KESIMPULAN DAN SARAN 

A. KESIMPULAN ........................................................................................... 138 

B. SARAN ........................................................................................................ 138 

DAFTAR PUSTAKA 

LAMPIRAN-LAMPIRAN 



 
 

DAFTAR TABEL 

Tabel 1.1 Kerangka Berpikir ................................................................................. 57 

Tabel 2.1 Blueprint Social Networking Time Use Scale (SONTUS) Sebelum Uji 

Coba ....................................................................................................................... 71 

Tabel 2.2 Kisi-kisi Social Networking Time Use Scale (SONTUS) Sebelum Uji 

Coba ....................................................................................................................... 71 

Tabel 3.1 Blueprint Instrumen Self-Awareness (SA) Sebelum Uji Coba .............. 77 

Tabel 3.2 Kisi-kisi Instrumen Self-Awareness (SA) Sebelum Uji Coba ............... 78 

Tabel 4.1 Blue Print Life Satisfaction Inventory (LISA-I) Sebelum Uji Coba...... 84 

Tabel 4.2 Kisi-kisi Life Satisfaction Inventory (LISA-I) Sebelum Uji Coba ........ 84 

Tabel 5.1 Kaidah Reliabilitas Alpha...................................................................... 91 

Tabel 5.2 Blueprint Social Networking Time Use Scale (SONTUS) Setelah Uji 

Coba ....................................................................................................................... 91 

Tabel 5.3 Blueprint Social Networking Time Use Scale (SONTUS) Setelah Uji 

Coba ....................................................................................................................... 92 

Tabel 5.4 Blueprint Self-Awareness (SA) Setelah Uji Coba ................................. 95 

Tabel 5.5 Kisi-kisi Self-Awareness (SA) Setelah Uji Coba................................... 96 

Tabel 5.6 Blueprint Life Satisfaction Inventory (LISA-I) Setelah Uji Coba ......... 99 

Tabel 5.7 Kisi-kisi Life Satisfaction Inventory (LISA-I) Setelah Uji Coba ........ 100 

Tabel 5.8 Hasil Uji Reliabilitas Instrumen .......................................................... 102 

Tabel 6.1 Deskripsi Subjek Penelitian Berdasarkan Jenis Kelamin .................... 108 

Tabel 6.2 Deskripsi Subjek Penelitian Berdasarkan Usia ................................... 109 

Tabel 6.3 Deskripsi Subjek Penelitian Berdasarkan Program Studi ................... 110 

Tabel 6.4 Data Deskriptif Intensitas Bermedia Sosial ......................................... 114 

Tabel 6.5 Data Deskriptif Self-Awareness ........................................................... 115 

Tabel 6.6 Data Deskriptif Kepuasan Hidup......................................................... 116 

Tabel 6.7 Kategorisasi Social Networking Time Use Scale (SONTUS) ............. 117 

Tabel 6.8 Kategorisasi Skor Self-Awareness ....................................................... 118 

Tabel 6.9 Kategorisasi Skor Kepuasan Hidup ..................................................... 119 



 
 

Tabel 6.10 Uji Normalitas ................................................................................... 120 

Tabel 6.11 Uji Multikolinearitas ......................................................................... 123 

Tabel 6.12 Uji Linearitas ..................................................................................... 125 

Tabel 6.13 Uji F Variabel X1 X2 Terhadap Y ...................................................... 127 

Tabel 6.14 Uji T Variabel X1 Terhadap Y........................................................... 128 

Tabel 6.15 Uji T Variabel X2 Terhadap Y........................................................... 129 

Tabel 6.16 R2 Variabel X1 Terhadap Y ............................................................... 130 

Tabel 6.17 R2 Variabel X2 Terhadap Y ............................................................... 131 

Tabel 6.18 R2 Variabel X1 X2 Terhadap Y........................................................... 131 

Tabel 6.19 Koefisien Regresi .............................................................................. 132 

 

 

 

  



 
 

DAFTAR GAMBAR 

Gambar 1.1 Skala Penilaian Sontus ....................................................................... 74 

Gambar 1.2 Pengkodingan Item SONTUS (Skoring Item) ................................... 74 

Gambar 1.3 Penilaian 5 komponen Social Network Time Use Scale (SONTUS) . 75 

Gambar 1.4 Pengkodingan Komponen SONTUS (Skor Global) .......................... 76 

Gambar 2.1 Skoring Skala LISA-I ........................................................................ 88 

Gambar 3.1 Rumus Reliabilitass Alpha Cronbach ................................................ 90 

Gambar 4.1 Histogram Uji Normalitas................................................................ 121 

Gambar 4.2 Grafik Normal P-Plot Uji Normalitas .............................................. 122 

Gambar 4.3 Grafik Scatterplot Uji Heteroskedastisitas....................................... 124 

 

 

 


