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MOTTO 

“ Jangan hancur lebur karena MANUSIA 

 PILIH dan PULIH bersama Allah 

SEMBAH dan SEMBUH di jalan Allah 

Jangan karena satu orang yang menyakitimu membuatmu seakan-akan hancur 

hidupmu, lepaskan dia yang TOXIC, siapkan ruang buat yang ASYIK” 

 

-SYAHREN- 
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DITERMINANA PREFERENSI PELAKU USAHA MIKRO KECIL DAN 

MENENGAH KABUPATEN BANGKA SELATAN MENGURUS SERTIFIKAT 

HALAL 

 

Abstrak 

 Pasal 1 angka 10 Undang-undang Nomor 33 tahun 2014 tentang Jaminan Produk 

Halal disebutkan bahwa “sertifikat halal adalah pengakuan kehalalan produk yang 

dikeluarkan oleh BPJPH berdasarkan fatwa halal tertulis yang dikeluarkan oleh MUI. 

Sertifikat halal termasuk syarat bagi pelaku usaha untuk mendapatkan ijin mencantumkan 

labeb halal pada kemasan produk dari instansi yang berwenang. UMKM di  Bangka Selatan 

masih sangat minim yang produk usaha bersertifikat halal. Diterminana preferensi pelaku 

UMKM di Bangka Selatan mengurus sertifikat halal penting untuk dilakukan. Sehingga 

tercapai tujuan sertifikat halal yaitu untuk memberikan kepastian status kehalalan suatu 

produk sebagai bentuk pemenuhan hak konsumen. Keyakinan konsumen terhadap 

kehalalan suatu produk akan mempengaruhi jumlah pembelian konsumen terhadap produk 

tersebut. 

 Studi ini dimaksudkan untuk menjawab pertanyaan : (1) Bagaimana program 

sertififkat halal berpengaruh terhadap preferensi pelaku UMKM di Kabupaten Bangka 

Selatan mengurus sertifikat halal?, (2) Bagaimana program halal awarnesss berpengaruh 

terhadap preferensi pelaku UMKM di Kabupaten Bangka Selatan mengurus sertifikat 

halal?, (3) Bagaimana program sertifikat halal dan halal awarness berpengaruh terhadap 

preferensi pelaku UMKM di Kabupaten Bangka Selatan mengurus sertifikat halal secara 

simultan?. 

 Hasil penelitian ini menemukan bahwa, variabel X1 (Program sertifikat halal) 

penting untuk dilakukan bagi setiap produk UMKM dengan nilai persentase 96,00% dari 

480 skor total penilaian dengan nilai skor maksimal sebesar 500. Variabel X2 (halal 

awarness) perolehan persentase 93,60% dari 468. Variabel Y (preferensi) konsumen 

cebderung mengkonsumsi/membeli lebih banyak barang dan jasa yang sudah bersertifikat 

halal sebesar 92,00% dari total skor 460/500 yang diberikan 100 responden. 

 

Kata kunci : Preferensi, Program Sertifikat Halal, Halal Awarness  

 

 

 

 

 

 

 



DITERMINANA PREFERENCES OF MICRO, SMALL AND MEDIUM 

ENTERPRISES IN SOUTH BANGKA REGENCY IN MANAGING HALAL 

CERTIFICATES 

 

Abstract 

Article 1 number 10 of Law Number 33 of 2014 concerning Halal Product Assurance states 

that "a halal certificate is an acknowledgment of the halal status of a product issued by 

BPJPH based on a written halal fatwa issued by the MUI. Halal certificates are a 

requirement for business actors to obtain permission to include a halal label on product 

packaging from authorized agencies. MSMEs in South Bangka still have very few halal-

certified business products. Diterminana preferences of MSME actors in South Bangka in 

managing halal certificates are important to do. So that the purpose of the halal certificate 

is achieved, namely to provide certainty of the halal status of a product as a form of 

fulfilling consumer rights. Consumer confidence in the halal status of a product will affect 

the amount of consumer purchases of the product. This study is intended to answer the 

questions: (1) How does the halal certificate program affect the preferences of MSMEs in 

South Bangka Regency to apply for halal certificates?, (2) How does the halal awareness 

program affect the preferences of MSMEs in South Bangka Regency to apply for halal 

certificates?, (3) How do the halal certificate program and halal awareness affect the 

preferences of MSMEs in South Bangka Regency to apply for halal certificates 

simultaneously?. 

The results of this study found that variable X1 (Halal certificate program) is important to 

be carried out for every MSME product with a percentage value of 96.00% of the 480 total 

assessment scores with a maximum score of 500. Variable X2 (halal awareness) obtained 

a percentage of 93.60% of 468. Variable Y (preference) consumers tend to consume/buy 

more goods and services that have been halal certified by 92.00% of the total score of 

460/500 given by 100 respondents. 

 

Keywords: Preference, Halal Certificate Program, Halal Awareness 







xi 

 

DAFTAR ISI 

HALAMAN JUDUL .........................................................................................i 

LEMBAR PERSETUJUAN TESIS .................................................................ii 

HALAMAN MOTTO .......................................................................................iii 

HALAMAN PERSEMBAHAN .......................................................................vii 

KATA PENGANTAR .......................................................................................ix 

PERNYATAAN KEASLIAN TESIS ..............................................................xi 

ABSTRAK .........................................................................................................xiii 

DAFTAR ISI ......................................................................................................xiv 

DAFTAR TABEL .............................................................................................xv 

DAFTAR GAMBAR .........................................................................................xvi 

 

BAB I      PENDAHULUAN 

   A.  Latar Belakang Masalah ................................................................. 1 

   B.  Identifikasi dan Pembatasan Masalah ............................................ 6 

 C.  Rumusan Masalah .......................................................................... 7 

   D.  Tujuan Penelitian ........................................................................... 8 

   E.  Manfaat Penelitian .......................................................................... 8 

   F.  Sistematika Penulisan ..................................................................... 9 

 

BAB II    LANDASAN TEORI 

   A.  Hasil Penelitian Terdahulu ............................................................. 11 

   B.  Landasan Teori ............................................................................... 16 

   C. Kerangka Penelitian ........................................................................ 46 

   E. Hipotesis Penelitian ......................................................................... 48 

BAB III   METODE PENELITIAN 

   A.  Jenis Penelitian ............................................................................... 50 

   B.  Tempat dan Waktu ......................................................................... 50 

   C.  Populasi, Sampel dan Teknik Sampling ......................................... 50 



xii 

 

   D. Variabel dan Indikator .................................................................... 52 

   E.  Teknik Pengumpulan Data ............................................................. 54 

   F.  Uji Keabsahan ................................................................................. 57 

 G. Teknik Analisis Data ...................................................................... 58 

 

BAB IV   HASIL PENELITIAN DAN PEMBAHASAN 

   A.  Hasil Penelitian .............................................................................. 65 

        1.  Deskripsi Data Penelitian ........................................................... 65 

        2.  Uji Keabsahan Data ................................................................... 79 

   B. Pembahasan ..................................................................................... 91 

 

BAB V     PENUTUP 

   A.  Kesimpulan .................................................................................... 97 

   B.  Saran ............................................................................................... 99 

 

DAFTAR PUSTAKA 

LAMPIRAN-LAMPIRAN 

 

 

 

 

 

 

 

 

 



xiii 

 

 

DAFTAR TABEL 

Tabel IV.1 Usia Responden .................................................................................. 69 

Tabel IV.2 Jenis Kelamin Responden ................................................................... 70 

Tabel IV.3 Jenis Usia Responden  ........................................................................ 72 

Tabel IV.4 Pendapatan  ......................................................................................... 73 

Tabel IV.5 Kriteria Kuesioner .............................................................................. 75 

Tabel IV.6 Variabel Penelitian  ............................................................................. 75 

Tabel IV.7 Variabel Indikator  .............................................................................. 76 

Tabel IV.8 Persentase Responden  ........................................................................ 78 

Tabel IV.9 Hasil Uji Validitas .............................................................................. 80 

Tabel IV.10 Uji Reliabilitas  ................................................................................. 81 

Tabel IV. 11 Uji Normalitas.................................................................................. 82 

Tabel IV. 12 Uji Multikoneliritas.......................................................................... 83 

Tabel IV. 13 Uji Heterokedastisitas  ..................................................................... 84 

Tabel IV. 14 Uji Autokorelasi ............................................................................... 85 

Tabel IV. 15 Regresi Berganda ............................................................................. 87 

Tabel IV. 16 Uji T ................................................................................................. 89 

Tabel IV.  17 Uji F ................................................................................................ 90 

Tabel IV. 18 Uji R2  .............................................................................................. 91 

 

 

 



xiv 

 

DAFTAR GAMBAR 

Gambar IV.1 Diagram Usia Responden ............................................................... 69 

Gambar Diagram IV.2 Jenis Kelamin Responden ................................................ 70 

Gambar VI.4 Diagram Pendapatan ....................................................................... 74 

Gambar VI.2 Grafik Uji Tabel DW ...................................................................... 68 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xv 

 

DAFTAR LAMPIRAN 

Lampiran 1. Uji Validitas 

Lampiran 2. Uji Reabilitas 

Lampiran 3. Uji Normalitas 

Lampiran 4. Uji Multikoneliritas 

Lampiran 5. Uji Heteroskedastisitas 

Lampiran 6. Uji Autokorelasi 

Lampiran 7.  Uji Regresi Linier Berganda 

Lampiran 8. Uji T 

Lampiran 9. Uji F. 

Lampiran 10. Uji Diterminasi. 

Lampiran 13. Daftar Riwayat Hidup 

Lampiran 14. SK Bebas Plagiasi 

Lampiran 15. SK Pembimbing 

Lampiran 16. Surat Izin Penelitian dari Tempat Penelitian 

 

 

 

 

 


